Top 5 Postcards

Every Home Improvement Pro
Should Be Sending
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The Critical Mistake

Businesses Make When Mailing Postcards

It's completely appropriate for business owners like you to
send postcards that directly solicit business. However, if
that's the only type you're sending—or even the majority—

you're missing out on the full potential of your campaigns.

Beyond attracting new leads, your postcards should also
build brand awareness and position your business as the

most trusted choice in your community.

The most effective postcards do this by following the
three E's: they educate, entertain, and endear.
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The 3 E’s
of Content

In addition to postcards that build your credibility and
directly promote your services, your campaigns should

also include a mix that reflects the three E's.

Educational content teaches your audience
about subjects relevant to what you offer and other
interests they find valuable. This type of content works
well to portray your business as an authority and, in
turn, build trust.

Entertaining content captures the interest of
your prospects by providing amusing, engaging, and
enjoyable content. To hit the mark in this category,
consider your dream customers and tailor your topics
to common threads that resonate with their lives, such
as delicious recipes, travel adventures, animal friends,

family fun, or must-see local spots.

Endearing content is especially effective when

it reflects the values your audience generally holds
dear, including family, kindness, generosity, and
compassion. Such postcards demonstrate that you
aren’t just another company focused solely on the next

transaction but a caring business with a larger purpose.



Here at ReminderMedia, we advise our
clients to plan campaigns that include
20% business-oriented postcards and
80% educational, entertaining, and

endearing ones.

The five categories on the next few
page illustrate an effective marketing
mix for any home service-related
business—one that builds your
reputation as knowledgeable and
trustworthy, captures your area’s
attention, and engages them on

multiple levels.
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01. Coupons

This is an excellent choice for the first mailing in your campaign. It introduces
your services while including a limited-time offer to encourage quick action. This

approach helps you capture prospects who are ready to buy now, while laying the

foundation to nurture the rest with ongoing, value-driven follow-up campaigns.

Bonus tip: Add a QR code so people can quickly scan and claim their offer. This
will also give you an easy way to track how many people respond to your mailing!
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HERE’'S WHAT ONE OF OUR MANY

HAPPY CUSTOMERS HAS TO SAY:
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“The team was professional, arrived on i
time, and was very transparent throughout ‘ ‘
the entire process. They were respectfulof
my home and completed the job perfectly. s
Highly recommend this company!” L
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The team was clean, thorough,
and completed the job on time.

Very happy with the results.

-Amy C., Westonville

02. Client Reviews

Featuring customer testimonials on your postcard is one of the most
effective ways to build trust. Prospects are more likely to believe
positive feedback from other customers than promotional claims

from a business itself.

Bonus idea: Don’t have enough reviews? Create a separate postcard

campaign going to your current client base to ask for reviews.




03. Educational

There is an abundance of topics from which you can choose

when creating educational postcards. The goal is for the included

information to be valuable enough that your recipients would be

inclined to save and refer to it when needed.

Some examples for specific industries include: tips for saving
money on your heating bill from an HVAC company, organizing tips
from an interior designer, advice on saving water from a plumbing

company, or a home tidying checklist from a cleaning company.
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ELP H IA FOOTBALL SCHEDULE
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04. Entertaining

Holiday fun, sports schedules, DIY projects, recipes, and

community events are only a few of the many possibilities for

entertaining postcard content. Don’t be surprised if your recipients
share these cards (and your branding!) with their friends and family

or even hold on to them themselves for months!




Give to the ) tmgicn

A hot meal delivered to victims after a disaster, blood when it is needed most, shelter
when there is nowhere else to turn, an emergency message delivered to a member of
the Armed Forces from their family—these are just some of the ways that gifts are put
to work through the American Red Cross. Thanks to the generosity of our donors, the
American Red Cross is empowering people to perform extraordinary acts in the face
of emergencies.

Our supporters have become part of a network of millions of Americans who donate
their time, money, and blood to the humanitarian work of the Red Cross. We thank
them for their gifts, and we are privileged to put their compassion into action.

Want to donate? Visit www.redcross.org, click on “Donate Funds” in the top

right corner, and make a difference today!
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« Blue cheese crumbles
« Celery, diced

WOULD BE GREAT! REACH OUT TO GET A gh— "
CONVERSATION STARTED. e e |

« Tomatoes, siced
« Chives, finely chopped

Enjoy these easy hot dog ideas for your 5 - Sv—
July Fourth harbecue! % - Suercat

« Thousand Island dressing

Working with me is a recipe for success. Reach out today!
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05. Endearing

A postcard featuring your sponsorship of a food drive or your team
volunteering at a charitable event elevates public perception of your

image—and, by extension, your business—as thoughtful, selfless, and caring.

Include holiday postcards in this category, but don't just stick to Christmas
and Thanksgiving. Stand out by sending a postcard celebrating Labor Day,
Independence Day, or even National Ice Cream Day. The more unexpected a

touchpoint, the more impressive and memorable it will be.




remindermedia

The EASIEST Campaign
You Will Ever Manage!

Don't stress about selecting or scheduling your postcards.
Our coaches will work with you one-on-one to help you
decide WHAT to mail, HOW often to mail it, and WHO to

mail to in order to get the best results for your campaign.

Here is everything you will get with a

ReminderMedia postcard campaign:

’ Tools for automating your mailings;

completely set-it-and-forget-it!

’ Access to dozens of popular designs created by our

in-house design team—at no extra cost!

’ A highly targeted mailing list using demographics that
make the most sense for your business’ needs

’ Your own FREE landing page to help capture leads,
a $59.99/month value!

. Our low, competitive pricing, with shipping included!
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