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FEATURED CLIENT CASE STUDY

A Realtor’s” Guide to
Partner-Funded Marketing

How one Realtor® uses vendor partnerships to
fund her personally branded magazine

JULIE VANDERBLUE
REALTOR® | CEO

Higgins Group Private Brokerage | Fairfield, Connecticut
julie@vanderblue.com
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* JULIE VANDERBLUE
REALTOR® | CEO

YEARS IN REAL ESTATE: 25+
SALES VOLUME: $220Min 2023
BUSINESS: 60% referrals, 40% lead generation

TEAM: 30 agents with 7 support staff covering Fairfield and
New Haven counties in Connecticut and into New York

LOCATIONS: 12
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Why Use a Personally Branded

Magazine from ReminderMedia?

I truly believe in it. It's the best, most
cost-effective way to get in front of
someone using something of value
that isn’t all about me. It’s a gift and
not just a marketing ploy.



Why Use a Personally Branded

Magazine from ReminderMedia?

People | don’t know will say they saw
my magazine. | know who I’'m mailing
to, SO my contacts are either sharing it
with them or they're picking it up in one
of the doctor’s offices or coffee shops |
send it to. It broadens awareness of my
brand in ways | didn’t even anticipate.



Julie's
Playbook

“I never have to pay for my magazine
because my sponsors cover the
cost. Businesses in my concierge
service might offer a discount or
free service, and they pay to be
included in ads on the Back Covers
or the Tear Out Cards. It strengthens
those relationships when | include

them in my marketing.”
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All Inclusive Real Estate

AIRE: All Inclusive Real Estate is a network of the finest professionals in
the state of Connecticut, working together to provide a higher level of
service, skill, and dedication to excellence. We invite you to check out
four of our favorite members.

Introducing A Few of Our Favorite Partners...
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"l also use the magazine to say thank
you to additional sponsors or other
businesses or charities by including

them in a future issue.

For last year's pet edition, | included
four ads on the Back Cover. One was
for a bird sanctuary and another for
an organization that rescues pets—|
paid for those two. It’s a fantastic

way to build relationships.”



Best
Practices

Share the benefits with your sponsors and referral
partners, and invite them to be a part of your magazine.

* Both you and they will expand your reach.
* You can develop a network of businesses that refer each other.
® By sharing in the marketing, everyone can lower their costs.

* There will be a mutual exchange of goodwill.

Use the letter on the Front Inside Cover to send a
customized message to your recipients.

“I love that | can read the magazine before | write the letter.
The content inspires me, and each time, it makes me think of
someone new who | know would enjoy this article or that recipe.

| end up adding four or five people to every mailing.”

Consider how the content can inform the ways you
utilize your magazine.

“l use the content to inspire creativity in my marketing. You could
set it and forget it, but when you're intentional, the effect is so

much greater.”



Why ReminderMedia
Marketing Works

“Everyone has good intentions and wants to stay in contact with
clients, but life happens. | can rely on the magazine as a feel-good
item to keep me in touch. | don’t think many repeat clients would
have remembered me if | wasn’t sending them the magazine.”
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The Vanderblue Team/Higgies Group
1499 Past Road

Warm Wishes, Fairfialel, CT 06824

Julie and The Vanderblue Team
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Why ReminderMedia
Marketing Works

“If you want to reach out, if you want return business, if you want

to thank the people you serve and stay in touch with them with a

VZ4

personalized message, there’s nothing better than this.

Compliments of Julie Vanderblue
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Start Building
Your Network Today

(®remindermedia

Click here to get a free PDF sample of ReminderMedia’s

personally branded magazine sent to your inbox.

Watch our free webinar "How to Get Referral Partners
to Pay for Your Marketing in the Next 30 Days”

e Discover how to select the best referral sources for you.

e Get an effective strategy for pitching a mutually
beneficial partnership.

e Learn how easy it is to feature your partners in
your magazine.

e Get free access to our ROI calculator, which will show
you how much you can potentially lower the cost of
your magazine with each paid-for ad.

remindermedia.com


https://remindermedia.com/success-see-sample-magazines-hv/
https://remindermedia.com/webinar/how-to-get-referral-partners-to-pay-for-your-marketing-in-the-next-30-days/

