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Relationship marketing that empowers service-based sales
professionals to close more deals and retain more business.

American Lifestyle, Start Healthy, Digital Marketing Platform
Good to Be Home, and (Local Events Emails, Branded Social
Business in Action magazines Posts, Branded Digital Magazines, -
and Landing Pages)

Targeted Mailing Lists and
Likely to Move Lists Print on Demand Postcards for Farming

Facebook Ad Services
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MILLION “ - ofconsumersplannedto of Americans look ! of Americans planned

people traveled .~ gather for Thanksgiving \\\} forward to spending to celebrate New Year's

for Thanksgiving dinner ~+ Christmas with family i Eve with family or
Neion 0 O e, & friends ey friends.

Statistica X : WalletHub

The winter market has its (chilly) perks:

e Sellers who are actively looking to sell their homes during the holiday months are much more serious
e Connect with insurance clients during open enrollment, OEP, and AEP

e Warm up your financial clients before your end of year financial review
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U your magagne
ONNECT DURING THE HOLIDAYS

e Update your mailing list
e Customize your magazine
* Leverage your magazine

e Connect on social media



Include those who matter the most:
v’ Friends and family

v Clients with whom you made a transaction
during the past year

v’ Prospects who are looking to buy in the new year
v’ Local businesses and partners

v Old and forgotten leads




Benefits

* The positive exposure keeps you top of mind.

* Long-term consistency is crucial in service-based industries.

: MINUTES i of recipients were of recipients referred q of recipients share a
is the average time influenced to do repeat their professional . TearOur Card from ’
recipients spend business with their because they received -\ their magazine. r .'.' )
readlng the professional. the magazine. \ .
magazine. ; " p
-,

; [
2023 GfK Re8ership Survey

o_



“One of my past clients gave the recipe card that's o “One of [my] clients who

inside the magazine to a friend who was at a dinner received the magazine
party. The friend made a comment about the called and said she used
magazine, and my client said, ‘She’s our REALTOR®.’ o one of the recipe cards
And they said, ‘Oh, we are looking to selland buy.” My  for their Christmas dinner!
client said, ‘She's your girl,’ and we closed on 2 homes.” Loved the tear outs!”
B
—REAL ESTATE AGENT \ —FINANCIAL ADVISOR

IN ALABAMA 3 IN NEW JERSEY

“We have been sending American Lifestyle magazine to our ‘A’ clients for approximately

5 years now and the feedback and results have been incredible! It's something that will sit e

on their coffee table for months at a time, providing you with a look of professionalism and
generosity. A lot of my clients pass it on to other family members after they have read it.”

—REAL ESTATE AGENT ) e o

® o -

IN KENTUCKY .
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A BEAUTIFUL HOLIDAY AND A NEW YEAR OF PEACE AND HAPPINESS LIKE TO SAY

Custom ads

FOR YOUR BUSINESS
TODAY AND EVERY DAY!

e Holiday Ad Promotion: Select a _
custom holiday ad template for g o
ONLY $49. i)

_ YOUR LOGO HERE

FROM MY FAMILY TO YOURS, —

_. “;T" Mb a wom?arfuf
' " \ ~ : LO?]DPaLdf %M%h[

ost 7‘ -STACEYSHANNER

LET'S PAWS
T0 CELEBRATE
@9 SEASON

® Choose from a variety of FREE,

exclusive content adS, available in | 3 e S
your interface. g | I SN N

® You can also create an exclusive
custom ad of any kind for $99.

- Idea: showcase
testimonials from clients you
worked with this past year.
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AMERICAN LIFESTYLE
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H o I I d ay Cove rs < THE MAGAZINE CELEBRATING LIFE IN AMERICA ISSUE 125

e Holiday-specific options to select from.
e Submit a new holiday photo.

- Upload to your account, and our
system will clean your photo for you.

- Make your cover more personal by
uploading a family picture.

» -
£ YOUR LOGO HERE
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the impaet of kindness | 16!
wintersalads | 28

Company Name Here
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Suite 200

King of Prussia, PA 19406, 5
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Front Inside Cover Letter

e Make it personal down to the
individual recipient.

* Replace your ordinary holiday card
with your magazine.

* Provide a year-in-review recap.

* Include your New Year's resolutions.

Check out this client’s creative take on

e PRAfE Gfore s

To see more holiday letter templates, visit
remindermedia.com/sample-letter-templates

Dear Bill and Judy,

Twas the night before Christmas and all through the house your realtor
wasn't stirring not even her mouse!

The keys and lock boxes were hung up with care in hopes that the buyers
soon would be there.

The buyers were nestled all snug in their beds while visions of house
hunting danced in their heads.

When what to my wandering mind should appear but all of my clients
and referrals from friends far and near.

With your realtor in hand so lively and quick We found your new homes
and sold others real quick!

Now Randall, now Ashley, Now Frank and Christine, on Margaret, on
Carolyn, on Jim and Debra, on Kim, Jack and Tina!

From the top of my list to the bottom of my sack

NOW THANK YOU, NOW THANK YOU, TO ONE AND TO ALL!
FOR THE VERY BEST YEAR FOR THIS REALTOR® SO FAR!

Merry Christmas to all and to all a Good Night!

Dan Shanner

‘e o
\



Customize your letter
* Provide a year-in-review recap.

* Include your New Year’s resolutions.

Video

e Film a thank-you video for
your clients.

Text messaging

e Send your digital edition via
text or DM.

Chocolate, Almond, and Olive
Oil Madeleines

-
SN LTE SOVET NG SWEET
}..Chiocolate Salted
Caramel Swirl

Meringues . ’ " " s American Lifestyle loo
recipe by kathryn bruten ¥ o with a gift guide to hel
photos by shana smith

momen ent with t

presents everyone will
spreading holiday che
delicious d gua

simple tips for giving b

No matter how near of
holiday season, there”
much you care with a
gift. But finding one is

guide offers plenty of

BROUGHT TO YOU COMPLIMENTS 0F And, a5 we all know,

ear so sp

Stacey Shanner

charm. If you've found

these tips for bringin:



Ramp up your social
media content before
the holidays arrive:

| Schedule posts

- in advance!

e Select content based on
prospects’ and clients’ interests.

* Over 100 holiday-related blogs to =) Miniature Gingerbread House
share with your contact info. IS Mug Mates

® Recipes, tips to combat
seasonal stress, DIY gifts

4 Gingerbread houses are a delightful way to add festive
holiday cheer to your home, but what about a gingerbread
house for your warm cup of hot cocoa? These adorable
miniature gingerbread houses fit right on the edge of your

* mug for a sweet touch of fun!

e Actively engage with people who
comment on your posts.

e Go live.
® Make a holiday dessert recipe

e Show gratitude for your clients
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Promo Copies

e Great for networking events like
holiday parties.

* Bring to community events like
festivals and Christmas markets.

 Select a Tear Out Card recipe
to make, and bring itto a
party or event along with your
promotional copies.

e Drop off your magazine to a new
client or prospect’s home with a
small gift or created recipe.




Call Clients or Do a Pop-By
e Use the magazine to add value.

e Ask for referrals and repeat
business.

e Use our call script (it will be
emailed to you with the recording).
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* Throw a get-together for

anyone you worked with in
the past year.

e Mail items to clients for a
virtual event.

e Utilize our suite of free
printables.

® remindermedia

POCKET-SIZED

NETWORKING

SCRIPTS

OVERVIEW:

Print out these networking scripts and use them to have
meaningful conversations with the people you meet.

FOR MORE PRINTABLES

WHAT’S IN(

Small Talkj
Quick guidi

VISIT www.remindef

INGREDIENTS

INSTRUCTIONS

Sweet Jam Rell~Ups

HOLIDAYS | (

FEATURED

PARTY RECIPE:

Sweet Jam

www.americanlifestylemag.com/holidays
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reene
Send Branded Magazine Average home sells for
to 50 recipients $436,800*

o,
<’:}Vg 31% Q 3% commission
. referral rate !

i ©

16 referrals $13,1 94 GCl

é avg 50% / Q x 8 clients

¥ close rate /

$104,832

8 clients PROFIT

es price of homes sold in the U.S. in the first
according to Federal Reserve Bank of St. Louis




Send Branded Magazine
to 50 recipients

O for 10 years

$14,592.50 for mailing ,,"

QO 80% repeat
' transactions

40 clients

ian sales price of homes sold in the U.S. in the first

according to Federal Reserve Bank of St. Louis

Average home sells
@ for $436,800*

® 3% commission

$524,160 GCI

® -$14,592.50
' mailing cost

$509,567

ROI
That's $50,957 per year!




Add an UNLIMITED number of new magazine recipients
and we’ll pay for half for your next mailing.’

remindermedia/halfoff

*Offer good only on your next mailing to new recipients.
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SAVE $200
Normally $292.79, your one-time sign-up fee is only $99.99!

remindermedia.com/go i
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