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OVERVIEW:

In business, we all have goals. But, how do we
make sure that we stay on track? By measuring
specific KPIs.

) ) WHAT’S INCLUDED:
Use this tracking sheet to help you keep a handle

on your KPIs and ensure that all of your goals are . KPITracking Sheet

not met, but exceeded. Staying organized and on top of your goals is simple

when you're able to keep track of your KPIs.

FOR MORE MARKETING TIPS, VISIT www.remindermedia.com/blog.
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